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Local Business Center
Product Training

In partnership with:
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Product Introduction
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Online presence drives real world customers 

Source: Yahoo! and comScore Study Finds Online Consumers Who Pre-Shop on the Web Spend More In-Store. July 2007. 

89%
of consumers research products 

online

93%
of retail sales occur offline 

(and 0% of people can eat 

on a website!)
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Anatomy of a listing on Google

Accurate 

address & 

phone 

number

Store hours

Photos & 

Videos

Accurate 

marker 

location

Additional 

details

Reviews

Local Business Center lets you control everything, except reviews
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Drive traffic with local listings

Source: 1 eMarketer, August 2007; 2 Kelsey Group, October 2006

How does it work?

• People search Google.com and 

Google Maps to find local businesses

• Business listings and enhanced data 

are gathered from multiple sources, 

including:

– Websites

– Yellow pages data

– Direct feeds and submissions

• Businesses can add or edit their 

business listing using Google’s free 

Local Business Center

Local Listings on Google.com

Local Listings on Google Maps
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Get found on Google

Source: Piper Jaffray Investment Research, The User Revolution, February 2007.

77% of Internet users search daily
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And on Google Maps

1M Hours are spent browsing Maps and Earth everyday
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Attract new customers

Businesses can add coupons to their listing for free
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Demand for coupons

* Source: Google Insights for Search

163% Increase in searches for coupons in 2008
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Measure impact

Metrics Dashboard

• Businesses can monitor their 

listing using the Local Business 

Center dashboard

• How many people saw my 

listing?

• How many people showed 

interest in my business?

• What search terms triggered my 

business?

• Make advertising or business 

expansion decisions with data 

you can’t get anywhere else
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How-to
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Sign up

google.com/lbc/syscoicare

• Sign in with your Google 

account, or create a new one

• You can also check out our 

overview video, with a 

restaurant “Chez Lucy” as the 

focus



Google Confidential and Proprietary 13

List your business

Enter basic information

• Enter your address, phone, 

description, and other details
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See if your business is already listed

• If it’s already listed, claim it

• If you don’t find it, add it
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Enhance your listing

Make your listing as useful as possible

• Enter categories that describe your 

business

• Add hours by day

• Payment options you accept

• Photos

• Videos

• Anything else!
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Verify that it’s your business

2 ways to verify

• Recommended: 

Get a phone call at 

your business 

number (be sure 

you’re by the 

phone!)

• By postcard (2-3 

weeks)

• Click “Finish” and 

you’ll be taken to a 

page where you 

can enter your 

verification ping
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Thank You!

Q&A


